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steelboso

Reduce the cost of
factory piping materials.
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1 - www.mps-parking.com/

Safe parking system | Automated parking
system | MPSystem

Different solutions for high-rise, residential, commercial,
mixed-use. office buildings. Automated parking
management system, danger detection & accident
avoidance

Products
Interface

Reference

Why MPS
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Q. Tel:070-8287-2572
M Email : contact@segama.co.kr
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